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Overview

1. Youth suicide in Australia 

2. Opportunities and challenges of social media 

3. Social media as a tool for suicide prevention?

4. Keeping young people safe online 
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Youth Suicide in Australia 

Suicide is the leading cause of 
death among young Australians.

Rates are higher in:
• Males (but have been 

increasing in females)
• First Nation Australians
• LGBTQIA+ young people 
• Regional areas compared to 

capital cities 

AIHW, 2024
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“The mental health of young Australians is 
rapidly declining” 

 

– Patrick D McGorry, David Coghill and Michael Berk, 
Medical Journal of Australia (2023) 
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“Evidence suggests that in many countries, 
the mental health of young people has been 

declining over the past two decades, 
signalling a warning that global megatrends 

and changes in many societies are 
increasing mental ill health” 

 

– The Lancet Psychiatry Commission on youth mental health (2025) 
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It is widespread
56.8% of the global 

population  use social 
media  = ~4.8 billion users

It takes up a lot of time 
Globally, we spend around 

145 minutes per day on 
social media 

Usage differs 
Different platforms are 
more popular in certain 

countries and across age 
groups

It is mostly positive
Primary form of 

communication for many. 
Being online = mostly 

positive for most people.

Social media: What we know  

7

Psychological outcomes 
and associations with low, 
moderate and high social 
media use for male, 
female, and gender 
diverse young people. 
La Sala et al. (2025) 
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Content on social media that is either fictional or non-fictional, pre-made or livestreamed, can be audio, video, 
text, or image and that depicts thoughts about or acts of self-harm or suicide. This includes responses to 

content posted by others. 

Content can be: 

And can be found: 

Suicide Related Content 
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Young people are exposed to mental 
health-related information ~ every 39 

seconds, content about suicide every 2-3 
minutes, and information about disordered 

eating every 8 minutes. 
 

– Center for Countering Digital Hate (2022) 
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La Sala et al., 2023
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Stay connected to friends (primary 
way to communicate with peers)

Meet likeminded 
others/communicate about shared 

interests 

Seek information & access 
appropriate help and resources 

Support friends Discuss feelings and ideas in a non-
stigmatized way

Foster a sense of belonging

Benefits of Social Media 
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Social media as a context 
that introduces, 

exacerbates, or alleviates 
suicide risk 

Social media as a tool 
for suicide prevention, 

intervention, or 
postvention
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Education &
Prevention 

Detection of
risk

Intervention & 
real-time 
support

Postvention &
help-seeking

Social media as a tool for suicide prevention 
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Using social media as a tool for suicide 
prevention, intervention and postvention 
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1. General tips

2. Creating self-harm & suicide content
3. Consuming content others have created

4. Livestreams of self-harm & suicidal acts

5. Games, pacts & hoaxes

6. Self-harm & suicide communities

7. Bereavement & communicating about someone who 
has died by suicide

8. Guidance for influencers

Scan the QR code to 
download edition two of 
the #chatsafe guidelines

Contents 
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#chatsafe Real Time Postvention Response 

Postcode 
Gender 

Age

Tailored campaigns target: 
(1) young people (Under 18, 18 – 25),

(2) parents/carers, and
(3) educators/community members

#chatsafe have now activated >45 
postvention campaigns across VIC, NSW & 
New Zealand

Total reach = 4.4 million individuals 

Total impressions: 37 million 

Click through to website: 250K 
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Postvention Response – Gold Coast 

• Activations across the Gold Coast since late 2024 

• These campaigns have reached a total of 270,013 young people, 
parents, carers, and educators

• The postvention ads were seen 3,773,402 times by this audience 
(impressions) 

• People clicked through to learn more from our website 18,305 
times

• We successfully reached and engaged thousands of parents, carers, 
educators and young people in every campaign. Young people 
(13-25) were our most engaged audience across all campaigns. 
Snapchat was the most effective platform to reach this audience 
on. 

Young people total
50%

Educators total
22%

Parents and Carers 
total
28%

Gold Coast postvention reach by audience

22

11/10/25

12

23

24



11/10/25

13

When it comes to suicide-related content 
online, who is responsible for keeping 

young people safe? What more should we 
be doing? 
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Social Media Minimum Age Restrictions 

October 2024 November 2024

May 2025

December 2025
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Conclusion 
1.  Social media has important implications for youth mental health and suicide prevention. 

2.  Social media provide an opportunity for us to reach young people and provide high-
quality support. 

3.  Our studies show that it can be safe to use social media for suicide prevention, including 
with more vulnerable populations. 

4.  Age restrictions for social media will not make these problems go away – it is important 
that we understand both the harms and benefits of social media for young people, and 
advocate for safer social media platforms. 

5.  Young people must be part of the solution. 

6.  Conversations about online experiences and online safety are important. We all have a role 
to play. 
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Thank you 

louise.lasala@orygen.org.au

Louise La Sala 

chatsafe_au
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